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Tale of the Tape

Opportunltles

Introduce and help market Julio César Chavez Campeones, a new
30,000 square-foot restaurant and entertainment venue, to Hispanic
residents throughout the greater Phoenix metropolitan area.

» Differentiate Campeones from other Mexican restaurants and
position the venue as the ultimate entertainment destination for
Hispanic families.

* Heighten community awareness for Campeones by forging
relationships with key business and community leaders leading up
to the grand opening.

* Position the boxing-themed venue as a premier tourist destination
for Hispanic consumers across the United States and internationally
throughout Latin America.




Let’'s Get Ready to Rumble!

Strategles

Leverage Julio César Chavez’s iconic status and the popularity of
boxing in Hispanic culture to underscore the “champion” brand
message in all communications.

« Develop a comprehensive media relations plan that includes special
deliveries to local media, a recruitment media “blitz,” sneak peaks

and creative story angles for national and international media.

« Generate buzz in cyberspace among tech-savvy Hispanics (and
reporters) through Twitter and Facebook.

* Leverage limited media buy to secure value-added contests,
promotions and on-air giveaways in connection with grand opening
day.

« Engage consumers with an impactful and culturally relevant grand
opening ceremony complete with community leaders serving as
padrinos of the festivities, a blessing of the venue and the
Introduction of Chavez by a boxing announcer and banda music.




Winning the Media Spotlight

Results

e  Successfully introduced Campeones to the marketplace through
extensive media coverage leading up to, during and after grand
opening. TMC'’s PR efforts earned coverage on virtually every local
Hispanic media outlet. Print coverage included multiple features in
Prensa Hispana, La Voz and Teleguia en Espaiiol. Television
coverage included interviews on Univision, Telemundo and Azteca.




Setting Attendance Records

Results

 The widely successful grand opening of Julio César Chavez
Campeones exceeded all expectations. More than 3,000 individuals
flocked to the entertainment venue on grand opening day, resulting
in lines of people waiting outside to get in the venue and boosting
return traffic that exceeded venue capacity during a Pay-Per-View
boxing match the following weekend.
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Building Influencer Relationships

Results

 Positioned Campeones as community-minded through its affiliation
and partnerships with 12 high-profile community leaders who
served as padrinos during the grand opening festivities.

« Padrinos included Mexican Consulate Victor Flores Vizcana, Arjelia
Gomez with Chicanos Por La Causa, Luis Ibarra with Friendly

House, Armando Contreras with the Arizona Hispanic Chamber of
Commerce and Alejandro Chavez, grandson of César Chavez.
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Putting Campeones on the Global Map

Results

 Generated extensive media coverage in the top 10 U.S. Hispanic
markets and throughout Latin America. Highlights included feature
stories in EFE, NotiMex, El Universal in Mexico City, La Opinion in
Los Angeles, Diario Las Americas in Miami and “Republica
Deportiva” on Univision Network.

« Hispanic PR efforts resulted in over 140 million impressions
(reaching the U.S. Hispanic population nearly three times over), with
an advertising equivalency of more than $550,000 — yielding a return
of more than 28 times the venue’s grand opening PR investment.




Communications for Today’s Multicultural Marketplac

Tania Marquez is a
Hispanic public relations
trailblazer. This bilingual
and bi-cultural Latina
creates results-driven
marketing and public
relations programs for her
clients at Torres Marquez
Communications (TMC), a
boutique marketing and
public relations agency
specializing in multicultural
communications.

Contact:

Torres Marquez Communications
40 North Central Avenue, Ste. 1400
Phoenix, AZ 85004

(602) 343-3025 office
Www.torresmarquez.com
tania@torresmarquez.com

@hispanicprguru

e




